The StoryBrand
Marketing Checklist

Clarify Your Message, Grow Your Business

Unlock the power of StoryBrand to transform your marketing
strategy and drive business growth. This comprehensive checklist is
your roadmap to creating compelling, customer-centric marketing
assets that resonate with your audience and deliver results.



How to Maximize Your StoryBrand Results

Marketing can feel overwhelming, but it doesn’t have to be. As a StoryBrand Certified Guide, | specialize in
helping businesses like yours cut through the noise with clear, customer-focused messaging that drives real
results. Unlike traditional marketers who prioritize creative expression over strategy, | work alongside you to
ensure every marketing dollar you spend is an investment in business growth.

Using the proven StoryBrand framework, I'll guide you in transforming your messaging from self-centered
to customer-centered storytelling. Together, we'll create a strategy that truly connects with your audience,

addresses their challenges, and inspires them to take action.

If you want to truly leverage the power of this checklist and accelerate your results using the StoryBrand
Framework, you’ll want to partner with a StoryBrand Certified Guide.

I’ll help you:

1. Strategize your overall marketing approach
2. Decide which assets to prioritize
3. Create compelling marketing materials

4. Execute your marketing plan effectively

When we partner, you’ll get expert guidance to simplify your marketing, engage your customers, and grow
your business. With the StoryBrand framework as our foundation, your marketing will stop being a gamble and
start becoming a strategic, growth-driving tool.

Let’s work together to clarify your message, amplify your impact, and take your business to the next level.

Don’t just market—StoryBrand your business for lasting success.
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StoryBrand.ai Assets for Consideration

Which assets do you need to improve or create in order to grow your business? Rank these marketing assets in
terms of strategic importance and set a deadline for each.

Asset Rank # Execution Deadline

StoryBrand BrandScripts

Brand and Product Taglines

Product Names

Product Descriptions

Product Packaging Copy

Brand Landing Page

Product Landing Pages

One-Liners

Domain Names

Lead Generators

Lead Generator Landing Pages

Nurture Email Campaigns

Sales Email Campaigns

Sales Talking Points

Video/Media Strategy

Once you have ranked the importance of each asset, consider this your marketing roadmap. Begin executing
each piece of collateral, measure the results, adjust, and repeat. It may take six months to two years to execute
your entire marketing checklist, but you should see results with the execution of each asset.
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Asset# ___ :Create or Refine Your
StoryBrand BrandScripts

The StoryBrand BrandScript is a powerful tool that helps clarify your message and align your marketing
efforts. By creating BrandScripts for your overall brand and for each product, you generate memorable and
repeatable talking points and ensure that your message is clear, compelling, and resonates with your target
audience across all marketing channels.

Action to take: Use StoryBrand.ai to generate, clarify, and refine your BrandScripts. This Al-powered tool will
guide you through the process of creating a clear and engaging brand narrative that positions your customer
as the hero and your brand as the guide.

Checklist

Create a master BrandScript for your overall brand

Develop individual BrandScripts for each of your key products or services

Review and refine existing BrandScript answers to make them more impactful
Ensure consistency between your master BrandScript and product-specific scripts

Share your BrandScript with key team members so everyone is aligned on your messaging

Create a messaging tree with your brand at the top, divisions of your business below, and product
BrandScripts at the bottom. Refer to the messaging tree when creating new messaging and
marketing assets.

Incorporate your soundbites into various marketing collateral to ensure consistent messaging across
your brand (landing page, emails, social media, etc.)

O O 0O0O0OO0OoOo

By completing this checklist, you’ll have a clear and compelling brand story that resonates with your audience
and guides all your marketing efforts.

Remember, a well-crafted BrandScript serves as the foundation for all your marketing messages, ensuring
consistency and clarity across all customer touchpoints.
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Asset#___ :Create Your Brand and
Product Taglines

A strong tagline encapsulates your brand’s essence and communicates your value proposition in a memorable
way. By creating and executing effective taglines for your overall brand and for each product or service you
sell, you will enhance brand recognition and better engage with your target audience.

Your tagline should pique your customer’s curiosity and make them want to know more. The more clear the
tagline reads, the better it will resonate.

Action to take: Use StoryBrand.ai to generate, refine, and finalize your taglines. This Al-powered tool will help
you craft concise and impactful statements that resonate with your customers and pique their curiosity about
why they may want or need your products or services.

Checklist
Brainstorm potential taglines using the tagline tool in StoryBrand.ai
Select the best tagline that aligns with your overall brand message

Test tagline for clarity and memorability

Incorporate the tagline into all marketing materials, including landing pages, social media bios, email
sighatures, etc.

Train your team to use the tagline in conversations and presentations
Monitor customer responses and engagement with the tagline

Schedule regular reviews to assess the effectiveness of the tagline and make adjustments as needed
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Create a tagline for each product or service you offer

By completing this checklist, you’ll have powerful taglines that capture the essence of your brand and enhance
customer recognition.

Remember, a well-crafted tagline serves as a quick reference point for customers, helping them understand
what you stand for and why they should choose you.
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Asset#___ :Review and Edit Your
Product Names

Your product names are critical first impressions that communicate value, differentiation, and brand
positioning. By carefully reviewing and optimizing your product names, you create clear, memorable identifiers
that help customers quickly understand what you offer and why it matters.

Action to take: Use StoryBrand.ai to generate, analyze, and refine your product names. This Al-powered tool will
help you craft names that are compelling, meaningful, and aligned with your brand strategy.

Checklist

List all current product and service names

Evaluate each product name for clarity and customer understanding

Check if product names communicate a clear benefit or solution

Ensure product names are easy to pronounce and remember

Verify that product names are distinct from competitors' offerings

Test product names with your target audience for emotional and rational appeal
Confirm that product names are searchable and SEO-friendly

Check trademark and domain availability for proposed names

Develop consistent naming conventions across your product line
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Schedule a comprehensive product name review annually

By completing this checklist, you’ll develop product names that are strategic, meaningful, and designed to
attract and engage your target customers.

Remember, great product names are more than labels—they’re powerful communication tools that can
instantly convey value and differentiate you in the marketplace.
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Asset# ___ : Write or Revise Your
Product Descriptions

Product descriptions are powerful communication tools that do more than describe features—they connect
emotionally with customers and drive purchasing decisions. By crafting strategic, engaging descriptions, you
transform simple product information into compelling narratives that inspire action.

Action to take: Use StoryBrand.ai to generate, refine, and optimize your product descriptions. This Al-powered
tool will help you create descriptions that resonate with your target audience and highlight your product’s
unique value.

Checklist

Review and finalize product descriptions for clarity and impact

Optimize descriptions for SEO by incorporating relevant keywords

Implement product descriptions on dedicated landing pages for each product

Integrate descriptions into your e-commerce platform for online sales

Use descriptions in catalog copy to enhance print marketing efforts

Create scripts for sales reps that incorporate key product messages

Develop advertising copy that leverages compelling product descriptions

Train your sales team on how to effectively communicate product benefits using the descriptions
Monitor customer feedback and engagement with product descriptions

Regularly update descriptions based on customer insights and market trends
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A/B test different versions of product descriptions to determine which resonates best with your audience

By completing this checklist, you'll ensure your product descriptions are effectively utilized across various
marketing channels, maximizing their impact on customer engagement and sales.

Remember, great product descriptions are not just written—they are strategically deployed to create
connections and drive conversions.
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Asset# ___ :Rewrite All Product
Packaging Copy

Product packaging copy is a critical communication tool that transforms product information into a persuasive
narrative. By crafting strategic, engaging copy, you can capture customer attention and drive purchasing
decisions in a limited space.

Action to take: Use StoryBrand.ai to generate, refine, and optimize your product packaging copy. This Al-
powered tool will help you create compelling copy that resonates with your target audience.

Checklist

O Implement packaging copy across all product lines and variations

(O Develop a consistent brand voice in packaging messaging

(O Create variations of packaging copy for different marketing channels

(O Optimize packaging copy for online searchability and SEO

(O cConduct A/B testing to measure packaging copy effectiveness

(O Ensure packaging copy highlights unique selling points

O Update packaging copy based on customer feedback and market trends
(O Use packaging copy to communicate brand values and mission

By completing this checklist, you’ll ensure your packaging copy is strategically deployed to maximize customer
engagement and brand recognition.

Remember, great packaging copy is not just written—it’s a dynamic tool that communicates your brand’s
essence in seconds.
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Asset# ___ :Create or Revise Your Brand
Landing Page

Your brand’s main landing page is the digital front door to your business. It’s often the first impression potential
customers have of your brand online. By strategically implementing compelling copy and clear navigation, you
create a powerful hub that communicates your brand’s value proposition and guides visitors to key areas of

your site.

Action to take: Use StoryBrand.ai to generate, refine, and optimize your main landing page copy. This Al-

powered tool will help you create persuasive messaging that clearly communicates your brand’s unique value

and resonates with your target audience.

Checklist

Create your website wireframe using StoryBrand.ai

Hire a designer to design and build your website for you

Share the website link in all social media profiles

Include the URL in email signatures of all team members

Feature the website in advertising campaigns

Promote the website in content marketing efforts (blog posts, videos, etc.)
Use the website as a destination for PR and media outreach efforts

Include the URL in offline marketing materials (business cards, brochures, etc.)
Implement retargeting campaigns to bring visitors back to the website

Use the website URL in podcast or video content descriptions
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Feature the website in customer onboarding materials

By completing this checklist, you'll ensure your brand’s main landing page receives maximum exposure across

various channels, increasing its impact and reach.

Remember, your brand’s main landing page is not just a website—it’s a critical asset that should be actively

promoted to drive brand awareness and conversions.
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Asset# ___ :Create or Revise Your Product
Landing Pages

Product and service landing pages are critical touchpoints that showcase your specific offerings,
demonstrating how you solve customer problems and deliver unique value. These targeted pages allow you to
communicate the precise benefits of each solution and guide potential customers towards taking action.

Action to take: Use StoryBrand.ai to generate, refine, and optimize copy for your product and service landing
pages. This Al-powered tool will help you create compelling messaging that emphasizes the unique value of
each offering.

Checklist
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Create your wireframes using StoryBrand.ai

Hire a designer to design and build your landing pages for you

Share landing page links in relevant social media groups and communities
Include product/service landing page URLs in email marketing campaigns
Promote pages through targeted paid advertising campaigns

Feature landing pages in industry-specific online directories

Use landing page links in podcast and video content descriptions

Include URLs in sales team email signatures

Create content marketing pieces that link to specific landing pages
Develop affiliate or partner marketing programs using these links
Implement retargeting campaigns to drive traffic back to landing pages
Share pages in relevant professional networking platforms

Use landing pages as destinations for webinar and workshop promotions
Include links in press releases and media kits

Cross-promote between related product and service landing pages

By completing this checklist, you'll ensure maximum visibility and reach for your product and service
landing pages.

Remember, a great landing page is only effective when strategically promoted across multiple channels.
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Asset#____ :Review or Create All Brand and
Product One-Liners

StoryBrand one-liners are powerful tools that concisely communicate your brand’s value proposition. These
brief, impactful statements help you quickly connect with potential customers by addressing their problems
and offering clear solutions.

Action to take: Use StoryBrand.ai to generate, refine, and optimize your one-liners and elevator pitches. This
Al-powered tool will help you create compelling messages that resonate with your target audience and
effectively communicate your brand’s unique value.

Checklist

Create a master one-liner for your overall brand

Develop individual one-liners for each product or service

Incorporate one-liners into website headers and footers

Feature one-liners prominently on business cards and marketing collateral
Train sales team to use one-liners in customer interactions

Use one-liners as introductions in networking events and conferences
Incorporate one-liners into product packaging and labels

Use one-liners in advertising campaigns

Include relevant one-liners in press releases and media kits

Feature one-liners in company presentations and pitch decks
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Use one-liners as conversation starters in cold outreach efforts

By completing this checklist, you'll ensure your StoryBrand one-liners are effectively utilized across various
channels, maximizing their impact on customer engagement and brand recognition.

Remember, a well-crafted one-liner is not just a statement—it’s a powerful tool that can open doors and create
opportunities for your brand.
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Asset# ____ :Review Your Domain
Name Strategy

Your domain names are valuable digital real estate, serving as mental landmarks in the minds of your
customers. A well-crafted domain strategy not only protects your brand but also enhances your online
presence and marketing efforts.

Action to take: Use StoryBrand.ai to generate, refine, and optimize messaging for your domain strategy. This Al-
powered tool will help you create compelling narratives that align your domains with your brand identity and
marketing goals.

Checklist

Verify availability of desired domain names across multiple registrars
Negotiate purchase of unavailable domains from current owners
Register variations of your main domain (e.g., misspellings, different TLDs)
Set up domain forwarding for all variations to your main website
Implement WHOIS privacy protection for all registered domains
Create a branded email address using your primary domain

Add domain names to all marketing materials and business cards
Include domain names in social media profiles and bios

Use domains in offline advertising (billboards, radio, TV)

Develop targeted landing pages for specific domain names
Implement SEO strategies tailored to each domain

Set up analytics tracking for all domains to monitor performance

Create a domain renewal schedule to prevent accidental expirations
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Regularly review domain portfolio for consolidation or expansion opportunities

By completing this checklist, you’ll ensure your domain names are not just registered, but actively contributing
to your brand’s online presence and marketing efforts.

Remember, a strategic domain portfolio is more than a collection of web addresses—it’s a powerful tool for
brand protection and customer engagement.
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Asset#__ :Review and Create Necessary
Lead Generators

Lead generators are powerful tools for attracting potential customers and nurturing them through your sales
funnel. By strategically creating and promoting targeted lead generators, you can effectively showcase your
brand and specific products while building a valuable database of interested prospects.

Action to take: Use StoryBrand.ai to generate, refine, and optimize messaging for your lead generators. This
Al-powered tool will help you create compelling lead magnets that resonate with your target audience and
effectively promote your brand and products.

Checklist

Conduct a brainstorming session to identify potential lead generator ideas
Prioritize lead generators based on product importance and revenue potential
Create a timeline for developing and launching each lead generator
Determine the most appropriate format for each lead generator (e.g., pdf, webinar, quiz)
Develop lead generators for your overall brand and specific key products
Create dedicated landing pages for each lead generator

Promote lead generators through email marketing campaigns

Share lead generators across all relevant social media platforms

Implement paid advertising campaigns to drive traffic to lead generators
Feature lead generators prominently on your website homepage

Include lead generator offers in blog posts and other content marketing efforts
Promote lead generators through partnerships and affiliate marketing

Use retargeting ads to promote lead generators to previous website visitors
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Analyze performance metrics for each lead generator and optimize accordingly

By completing this checklist, you'll create a strategic approach to lead generation that effectively promotes
your brand and products while building a valuable prospect database.

Remember, effective lead generators are not just about creation—they’re about strategic promotion and
continuous optimization.
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Asset#__ :Create All Lead Generator
Landing Pages

Lead generator landing pages are crucial tools for capturing potential customer information and nurturing
them through your sales funnel. By strategically promoting these pages, you can maximize their reach and
effectiveness in growing your leads database.

Action to take: Use StoryBrand.ai to generate, refine, and optimize messaging for your lead generator landing
pages. This Al-powered tool will help you create compelling offers that resonate with your target audience and
effectively promote your lead magnets.

Checklist

Share lead generator landing page links across all social media platforms
Include landing page URLs in email marketing campaigns

Create targeted paid advertising campaigns for each lead generator
Implement retargeting ads to promote landing pages to previous site visitors
Use landing page links in podcast and webinar descriptions

Feature lead generator offers in blog posts and other content marketing
Add landing page links to team members' email signatures

Promote landing pages through partnerships and affiliate marketing

Use QR codes linking to landing pages in offline marketing materials
Incorporate landing page links in press releases and media kits

Share landing pages in relevant professional networking groups

Create pop-ups or slide-ins on your website to promote lead generators

Use exit-intent technology to display lead generator offers
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Analyze landing page performance and optimize based on data insights

By completing this checklist, you'll ensure your lead generator landing pages receive maximum exposure
across various channels, increasing their impact and reach.

Remember, effective lead generation is not just about creating great offers—it’s about strategically promoting
them to the right audience at the right time.
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Asset#___ :Generate All Nurture
Email Campaigns

Nurture email campaigns are essential for maintaining engagement with leads and guiding them through the
customer journey. By implementing a strategic approach to scheduling and utilizing these campaigns, you can
effectively promote your overall brand and individual lead generators.

Action to take: Use StoryBrand.ai to generate, refine, and optimize your nurture email campaign messaging.
This Al-powered tool will help you create effective communication that resonates with your audience and
drives conversions.

Checklist

Set up the nurture sequence in your email marketing software

Develop a clear schedule for sending nurture emails (e.g., 1-2 times per week)

Segment your email list based on lead interests and behaviors for targeted campaigns
Use A/B testing to determine the best times and frequencies for sending emails
Monitor engagement metrics (open rates, click-through rates) to assess effectiveness
Promote lead generators in the initial emails of the nurturing sequence

Include links to relevant landing pages within nurture emails for easy access

Identify high-performing and low-performing emails and rework the ones with lower open rates or
engagement

Turn the best-performing emails into blog posts, social media posts, or video content
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Set a reminder to review and update sequences every 3-6 months

By completing this checklist, you’ll ensure that your nurture email campaigns are effectively scheduled and
strategically utilized to maximize engagement and conversion rates.

Remember, successful nurture campaigns are not just about sending emails—they’re about delivering timely,
relevant content that keeps your brand top-of-mind for potential customers.
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Asset# ____ :Leverage Sales Email
Campaigns for Business Growth

A well-crafted sales email campaign is a timeless and powerful tool for directly communicating your value
proposition, building trust, and driving action. By strategically using and repurposing sales emails, you can
amplify their impact and grow your business.

Action to take: Use StoryBrand.ai to refine and optimize your sales emails. This Al-powered tool will help you
create persuasive, customer-focused messaging that can be leveraged across multiple platforms to support
your business growth.

Checklist

Choose the email marketing platform you’ll use to send your sales email campaigns (Keap, HubSpot,
ActiveCampaign, etc.)

Upload and format each email, adding subject lines, formatting text for readability, inserting links, and
adding a signature

Set the email timing and spacing (for example, deliver immediately, then 1-2 days between each email)

Create a tag or segment to track people in each sequence

Send test emails to yourself and check to make sure formatting looks correct, any personalization
tags are working (for example, Hi [first name]), and verifying the email displays well on both mobile
and desktop

Check for spam triggers (avoid words like “free” in subject lines)
Confirm the trigger works (download a test PDF and ensure the sequence starts)
Start the automation and let it run

Monitor key metrics after sending each email (open rates, click-through rates, unsubscribe rates)

Make adjustments based on engagement (test new subject lines, make the CTA clearer and more
compelling, make sure the email cadence isn’t too frequent)

Create re-engagement campaigns for recipients that didn’t open
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Set a reminder to review and update sequences every 3-6 months

By completing this checklist, you'll maximize the utility of your sales emails and ensure they are integral tools in
your overall marketing and sales strategy.

Remember, a great sales email is more than just words on a page—it’s a versatile asset that can be leveraged
across multiple channels to build trust, generate leads, and drive conversions.
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Asset# __ :Create Sales Talking Points
and Engage StoryBrand Sales Training

Sales talking points are essential tools that equip your team with the necessary information to effectively
communicate your brand’s value and the benefits of individual products. Well-crafted talking points help
ensure consistency in messaging and empower sales reps to engage with prospects confidently.

Action to take: Use StoryBrand.ai to generate, refine, and optimize your sales talking points. This Al-powered
tool will help you create clear, persuasive messaging that resonates with your target audience and supports
your sales efforts.

Checklist

Create a master set of talking points for your overall brand, highlighting core values and unique selling
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propositions

Develop specific talking points for each product, focusing on key features, benefits, and customer pain

points addressed

Train sales representatives on how to effectively use talking points in conversations with prospects
Provide examples of how to tailor talking points based on different customer personas or segments
Incorporate storytelling elements into talking points to make them more relatable and engaging
Ensure all talking points align with the overall brand messaging and marketing materials

Create a one-page summary of key talking points for quick reference during sales calls or meetings

Regularly update talking points based on customer feedback, market trends, and new product
developments

Encourage sales reps to share successful experiences using the talking points for continuous
improvement

Use role-playing exercises to practice delivering talking points in various scenarios

Include FAQs in the talking points to address common objections or concerns from prospects

Monitor the effectiveness of talking points through sales performance metrics and adjust accordingly

Create a shared digital resource where sales reps can access and contribute to updated talking points

By completing this checklist, you'll ensure that your sales representatives are equipped with effective talking
points that enhance their ability to communicate your brand’s value and drive conversions.

Remember, well-prepared talking points are not just scripts—they’re powerful tools that enable your sales team
to connect authentically with prospects and close deals.
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Asset# ___ :Strategize, Create, and
Execute All Video/Media Collateral

Video content is one of the most impactful ways to engage your audience, build trust, and drive conversions.
A comprehensive video strategy ensures that every piece of content aligns with your goals, is executed
efficiently, and is distributed effectively across platforms to maximize its reach and impact.

Action to take: Use StoryBrand.ai to generate narrative scripts for your videos. This Al-powered tool will help
you create clear, compelling messaging that resonates with your audience. Then focus on the creative vision,
production logistics, and strategic deployment of your video content.

Checklist
Brainstorm video ideas with your team, prioritizing content that aligns with your brand goals and
customer needs

Develop a detailed production timeline that includes pre-production, filming, post-production, and
distribution phases

Establish a realistic budget for each video project, accounting for equipment, talent, locations, editing,
and unexpected costs

Choose the appropriate style and format for each video (e.g., explainer videos, testimonials, ads) based
on its purpose and target audience

Create a YouTube channel to host long-form videos and optimize it with branded visuals and
SEO-friendly descriptions

Edit videos into shorter clips or teasers for social media platforms like Instagram Reels, TikTok,
or Facebook

Embed videos on relevant landing pages to enhance user engagement and conversion rates

Use videos in email marketing campaigns to improve click-through rates and engagement

Promote videos through paid advertising campaigns on platforms like YouTube Ads or Facebook Ads
Share videos across all social media platforms with tailored captions for each audience

Collaborate with influencers or partners to share video content with their audiences

Include QR codes linking to videos in offline marketing materials like brochures or business cards
Monitor performance metrics such as views, watch time, click-through rates, and conversions to
assess effectiveness

Regularly review and update older video content to ensure it remains relevant and aligned with
current branding
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Repurpose successful video scripts into other formats like blog posts or infographics to extend their value

By completing this checklist, you'll ensure your video content is not only well-produced but also strategically
deployed across multiple channels to achieve maximum impact.

Remember, great video content doesn’t stop at production—it’s about using it strategically to connect with
your audience wherever they are.
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ADDITIONAL CHECKLIST FOR MEDIA CONTENT CREATION

- Brand Overview Videos

+ Product Demonstration Videos

- Customer Testimonial Videos

- How-To / Tutorial Videos

- Company Culture Videos

« Animated Explainer Videos

- Live Event Coverage Videos

- Promotional Videos for Products or Services
- FAQ Videos

- Educational Videos

- Unboxing Videos

- Expert Interview Videos

- Brand Awareness Campaign Videos

- Social Media Teasers and Clips

- Behind-the-Scenes Videos

- Livestream Event Videos

- Presentation and Webinar Recordings

- Video Ads for Paid Campaigns

- Email Marketing Video Content

+ Internal Training and Onboarding Videos

This checklist encompasses a variety of video types that can be created for internal use, brand promotion,
product-specific marketing, and content generation aimed at enhancing brand awareness.
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